





CAMPAIGN SOCIAL MEDIA REACH

The following insights are an overview from 25/11/2021 il 12/12/2021

Facebook Reach Instagram Reach Twitter Engagement Rate

1,151,312 283,022 2.2%
36.8K impressions

Not only a campaign was launched, RDFL believed in the power of partnership thus
reactivating the Coalition’s activism by calling them for several meetings to decide
on how the advocacy plan will be shaped after the 2022 Parliamentary Elections.

YOUR SAFETY AND PROTECTION
IS A PRIORITY CAMPAIGN

duglgl_clilong_cliol #

During March 2021, RDFL launched @a.aglgi_clilang_clioi# campaign to invite and
encourage women on reporting any type of violence they are exposed to during
lockdown from COVID-19 Pandemic. The campaign was an electronic march where it
was shared with a large number of influencers in Lebanonto call for strengthening
protection mechanisms and promoting safe reporting on GBV/SGBV.
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COMMUNITY CAMPAIGNS

In 2021, RDFL have formed groups of capacitated women in Baalbeck and Jeb Janine
areas who planned and executed two community campaigns as follows:
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REPRODUCTIVE AND SEXUAL HEALTH

In Jeb Janine, 18 awareness sessions about reproductive and sexual health were
conducted in the center. The main objective of the given sessions was to raise
awareness about reproductive and sexual health regarding how to maintain
menstrual hygiene taking into consideration the economic crises and the difficulty in
getting a good quality of the sanitary pads and introducing the alternatives. The
target group was 270 persons divided into teenagers, adolescents and adult women
who were the same target of the surveys filling process.

At the end of the sessions, hygiene kits with printed campaign logo were distributed
to the participants containing sanitary pads, soap, towel and awareness brochure
with full information about menstrual hygiene, wrong and right practices and health
requirements.

The Sexual and Reproductive health campaign in Jeb Janine was attached by a



social media animation awareness video that explained the definition of sexual and
reproductive health rights phrase with examples using a simple voice over language
for all audience to understand the content, as it also showed the assessment survey
results that was held by the groups of women in Jeb Janine regarding these rights in
order to spot the high lack in receiving these rights in the areq, especially during the
current economic crisis. In addition to a message that was planned to be written and
sent to the Ministry of Health, however the security and societal situation in the
country did not allow this.

CYBER VIOLENCE CAMPAIGN

In Baalbek and based on the increase in the Cyber bullying cases, especially during
the quarantine period and the corona virus pandemic, the women groups chose the
campaign to be on Cyber violence which was briefly defined as an online behaviors
that can always lead to assault of a person physically, psychologically or emotionally.
Initially, 300 cups of coffee were distributed at Express Abu Khalil to passers-by and to
the women of the center who invited us and found them waiting for us at the Express.
10,000 cups of coffee and 20,000 cups of Nescafe in addition to protection and cup
coasters with the campaign logo and written key awareness messages were
distributed on a number of expresses, beauty salons and clubs in Baalbek area.

In parallelthe women groups worked hard on the campaign to reduce this kind of
violence by providing awareness sessions at several schools as below:

The sessions started by presenting a video for a woman that was subjected to cyber
violence as a survivor story, followed by asking students what they know about cyber
violence then they gave a presentation on the ways of protection used against this
kind of violence in order to let students find out what are the ways that every person
should know to protect him/herself from cyber violence.

Also as part of the 16 days of activism campaign, the team carried out 4 awareness
sessions on digital violence in both centers targeting 15 Lebanese teenage girls, 18
Syrian teenage girls in Jeb Janine and 37 participants in the International Girl's Day.
The sessions ended with a celebration that included individual photography of the
girls and distribution of gifts.

Through the discussion, it was found that many girls have knowledge and experience
regarding this subject, as they spoke with boldness and courage about some of the
practices that they faced. Then the discussions were followed by a quick presentation
on the different types of cyber violence same for the difference between bullying and
electronic bullying.

The Cyber violence campaign in Baalbek was attached by a social media awareness
video that presented the story of a woman who was subjected to cyber violence as a
survivor, and an animation awareness video showed the definition of this kind of
violence and its types in addition to the steps of protection in case subjected to it.



CAMPAIGNS VIDEO SOCIAL MEDIA REACH

SEXUAL AND
REPRODUCTIVE HEALTH
ANIMATION VIDEO

PEOPLE REACHED:
33,832
ENGAGEMENTS:
5.2K

CYBER VIOLENCE SURVIVOR
VIDEO

PEOPLE REACHED:
30,574
ENGAGEMENTS:
5.9K

CYBER VIOLENCE
ANIMATION VIDEO

PEOPLE REACHED:
39,127
ENGAGEMENTS:
1.6 K




MEDIA PROMINENCE

RDFL's Media prominence included:
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Media interviews Press releases Links for news Coverage

The following insights are an overview from 1/1/2021 till 31/12/2021
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ADDITIONAL FOLLOWERS ADDITIONAL LIKES
REACH :

Total Page Likes: 33,305
Increased from 32343 to 33,305

Total Page followers: 34,563
Increased from 32868 to 34,563

Followers: 7,459
Accounts reached: 953

Followers: 2,868 @ + 121

ADDITIONAL FOLLOWERS

Engagement Rate 1.2%

[ www.rdflwomen.org ]
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The total views in 2021 was 39,611 and the
published posts reached 43 ﬁnst of RDFL
activities and updates and the general views.




EVENTS ON SOCIAL MEDIA

RDFL reached new audience through its planned events on Facebook, especially that
these events hosted celebrities and activists in addition to cross posting
with other pages.

INTERNATIONAL DAY OF THE GIRL CHILD

4 posters were publicized on social media platforms using real phrases of child
marriage survivors to spot the light on the tragedy of child marriage and its dangers
and putting pressure to pass the setting age of marriage law.

pduc alg il

. bl i
g 20 puall augjill G0
"Ogilall jlal (ia Spaiill




5.BELIEF IN THE WORK AND

CAUSE: OUR SUPPORTERS AND
DONORS

RDFL expresses its full gratitude to all its donors and partners enlisted below for
making it possible to enhance the socio-economic status of women and girls in
Lebanon through funding the aforementioned accomplishments of the
organization and their likes. With and through you, we progress and accomplish!
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